{% Q, Search Mailchimp ® Live expert help ':)

< ﬁ Create ) All campaigns ( View analytics )
Our first step in creating a Newsletter is replicating

our most recent one using the template you wish to
use. The option to do this is in the drop down menu
next to the campaign title.

iI= List Calendar

Q, Search campaigns

All campaigns

View email
= :
Gn Automations ¥ Type: All v Status: All v Folder: All v  Date:All v  Clear R .
-
(7]
&) SMS New v , E:
Replicate T
D Details Audience Analytics e
Audience ~ "
% Social Share
[:] Monthly Newsletter- January 20
All contacts 25
Delete

Regul il
B4 Regular emai PaperStreet Newsletter

g 386% 3.8%
Audience dashboard Last edited Mon January 27, 2025 Unsaved segment View report
4:28 pm by paperstreet paperstreet 1,885 recipients Opens  Clicks
Signup forms
Sent
Tags Tue January 28, 2025 12:00 pm

Segments

[:] 13 Launches in Record-Time: Ch
eck Out PaperStreet’'s Newest La

l:l unches Share feedback ¢y GP o

54 Regular email PaperStreet Newsletter A8 2.9% 7 [T



< You're almost finished! ormft

Monthly Newsletter- January 2025 (copy O1)

Edit name

After replicating we want to choose which
° T emall list we want to send our Newsletter to
(o]

Who are you sending this email to?

Audience: PaperStreet Newsletter v

Send to

All email subscribers (1880 subscribers) v

Do not send to (optional)

Choose a segment or tag to exclude v

E] Personalize the "Send To" field
Add merge tags to display your recipient's name to make it more personal and help avoid spam
filters. For example, *[FNAME[|* *|LNAME|* will show as "To: Bob Smith" instead of "To:
bob@example.com.

Cancel (3¢ How to organize your audience

Finish later Q

Q Preview ﬂ Send a Test Email

webh marketng. content

Marketing Tip of the Month: Keep Your Branding
Consistent Everywhere

Tha deign dspect of Sgital Mg is ollen the Tun® purl s allcmeys asjey
seung e austhetic for their ~erw watsebe. Undorunataly, many frma Sorgel (o agel
P sama cobors, iMmages and lons (o ims such s yeu sscial medi bansas,
PrUposEs, And ciher tvedsng Whan Pis PAspens. yuur beand tecomes
NCONBENNN End your Sasigns won | hive @ |eeieg impact | pour markeing n 1
ey

Wy craale @ new Brarnd, hen be suse be laka e lime © mike sure gl of pour
TRt Mg raderials MAlch YO New .

Debunking the Myth:
“Likes™ on gram Help Your Audi

As law (s ambeecs saw chanses of maseting. some aloweys Mave red 1 gow
Pt reach i Iratagram campages. Fims @se quick 1o pubksh mages @sd Woos
1 the hoge il pleasing costent wil i rcwiss thar appeaance in he leeds of
ronfuliwers

Instigram, howewat, recently cutined it simply guming Thas” s 1 encugh to have
our videos o posls eppear 10 nen-dolowers. In ot 10 Apper 15 W Ve,
malch Sme i the primary driver, along wil sends end b, Thes, 1w foma e
ocking Lo incease Par wxgosure on $0ciel Mmedia, tu wite thal pour corant o
wiluatts encugh el someor wosks mand 1 pass eng your posl ans salcs, col
st g it & e

Client Highlights

beilig.com — Our new cirt ncrmsed vt 1,530 spots in the rankings witin
diys of idieg SEO-craed conlent.

- Our chent mere heir site traflic wth he
commencenent of & Googhe Ads campaign. The numbes ane g than they've
St perenced

2025 Marketing Checklist

s yoar i finalzes your watsins and maketing pans lor 2025, there may be some
i thal pou've cvafockind. st The Delow checkiin 1o make sur you hiven
meased aryhing meotant during your plasnng.

+ ADA Complimnce. Huve you chacknd your complance in the sast 2 pean T
+ Montty insights & Blogs. Have you bewn comsisntly BoEINg 0 & morthey
tuns

+ Social Madia - Hine you pained a1 et & linis & month on Linkidis, X
YosTube andior Facutosk?

+ BEO - Ave you on the s gage when yeu Gosgle your pracice ased and
-

Feedback



< You're almost finished! orft Next we want to change the campaign
name in BOTH places

Monthly Newsletter- January 2025 (copy 0O1)

o To ( Edit recipients )

All subscribed contacts in the audience PaperStreet Newsletter.

1,880 recipients [
Your 'To' field is not personalized with merge tags.

° From “Subject” will be the email subject for your
PaperStreet Web Design « fun@paperstreet.com campaign & seen by subscribers

] Subject / \( Edit subject )

PaperStreet Newsletter: 2025 Marketing Checklist & Branding Tips

Preview Text: Monthly news from the 'Street

Q Let's review your subject line again. We have some tips to make it even better.

Send time ( Add send time )

When chniild we eand thic amail?

Finish later

Q_ Preview ﬂ Send a Test Email

Marketing Y’Igu of the Month: Keep Your Branding
Consistent Everywhere

Tha desegn aspect of dghal manuleg is oflen the Tun” sl as Allomeys oy
g ' assthetic for e cew wabsede. Unfortunsdety. many lems ol o agply
Pa sarme cobors mages and lonts o s such @ pour sociel mede bansers,
propuses, and oiher edvedsng Wees Po facpers your brand becomes
neonsiatent end your dusign won have @ leieg impact i peur markeing ant
cohusve

1 oo el @ i Brard, hen be suse 15 ik he lime % mike sure gl of pour
madeting materials malch your new ook,
Debunking the Myth:

“Likes™ on ar Help Your Audi

As b (1100 winbe s e chanseis of madkeling, $0me Wlomeys bave ied 1o goe
et rach W Inadagram cameages. Famms ae quick (o pubish mages aed Wdeos
0 the hops il phisssing costent will Tl fcsease her iepeasance i he leeds ol
ondubwrs

Iradugriom, howewet, recenty culined thal simply gulting Vhan” sn 1 encugh to hve
Your videos of posts appeer 1o nenfollowers In oAder 10 Appear 1o W Ve
MALCh N b the primasy Srtesr, along wih sends end b, Thes, 1 lew s e
Dobing 10 incweuse Pat eosure on soclel media. be wire thal your coment &
viduatie encugh el someors wouks mird 1o pass @ong your posl and s, ol
st give & e

Client Highlights

Dallig. com — Our e chirt ncisised i 1,900 Spots In the raskings witin
days of mickeg SEO-crutid content

vanexusletters.corg - Our cheni mers than deubled their sie traffic svh he
commencanan ol & Googh A campaign. The numSes a erge han they've
et wperenced.

2025 Marketing Checklist

As your im fnakaes pour websiia and madding plass lor 2005, e may be some
i thal you v ovatosked. Use the below checkiin 1o make sure you hasen
iabed Arhing IMEOTAN Auring your plasnng

+ ADA Complance. Hive you chachid yout compbaon in M el 2 peas
+ Morthly Insighis & Blogs- Harw you beus comsivrily Soggng on & monifiy
Bans?

+ Soclel Modia - Hive you posed il least 4 times & ment en Linkedis, X,
YouTube wsdior Facusosk?

+ BED - Ave yos o0 ha frsd piage whan you Gosgie your pricscs i and
clieu?

Feedback



< @ You're almost finished! oraft Finish later

Q_ Preview ﬁ Send a Test Email

Newsletter Example

Edit name

PiPaperStreet

et g Corter

Marketing ‘rlgu of the Month: Keep Your Branding
Consistent Everywhere

Tha dissgn aspect of dhgial maruieg (s oflen the 1un” part s allsmeys =y

Mg hw austhetic for hei cew wataede. Undorlunday. muny limas el o agply
Q ( Edit recipients ) P et e e
neonsmunt end your design wonl have @ |aing impact i pour markeing sn
All subscribed contacts in the audience PaperStreet Newsletter. e

Iy €1l @ Pow Brard, hen e s 15 laks T i % mike sure Al of peur
matuting malerials match your new ook

1,880 recipients [ i e
Your 'To' field is not personalized with merge tags. “Likes™ on Help Your Audk

As b (1100 winbe s e chanseis of madkeling, $0me Wlomeys bave ied 1o goe
et rach W Inadagram cameages. Famms ae quick (o pubish mages aed Wdeos
0 the hops il phisssing costent will Tl fcsease her iepeasance i he leeds ol
onlukmr.

Iradugriom, howewt, recenty culined tat simply gulting Than” isn1 encugh to
° From ( Edit from ) g W00 i padis Ml 8 AALAOIIIL B SIS Aot OV,

MALCh N b the primasy Srtesr, along wih sends end b, Thes, 1 lew s e
Dobing 10 incweuse Pat eosure on soclel media. be wire thal your coment &

PaperStreet Web Design « fun@paperstreet.com i dnaugh 048 Sambcn Wonkd Was 10420 i Yo st s i,

st give & e

Client Highlights

Dallig. com — Our e chirt ncisised i 1,900 Spots In the raskings witin
days of mickeg SEO-crutid content

Subject (it subject e
PaperStreet Newsletter: Example

o Eperenced

2025 Marketing Checklist

As your im fnakaes pour websiia and madding plass lor 2005, e may be some
e thal pou v Cvetoches. Use e Delow checkis! 1o make sure you havent
b ANNG IMEOAANE AUrng your plasnng

+ ADA Complance. Hive you chachid yout compbaon in M el 2 peas
« Monthiy Insighls & Blogs- Have you bewn consisieritly Soggng on & monthiy
Bans?

Send time ( Add send time ) ‘I“T:Lh;“n-::a?admm-m--mmenuu-uhx.
« SED - Ace yirs on T firsd page when peu Gosgie your prachoe aes and
When should we send this email?

Preview Text: Monthly news from the 'Street

elicu?

Feedback



¢ You're almost finished! braft

TaTIULITOL VWO WTOIYll = TUlWHapTloucouLwwIng

° SUbjECt ( Edit subject )
PaperStreet Newsletter: Example
Preview Text: Monthly news from the ‘Street

Send time ( Add send time )
When should we send this email?

° Content ( Edit design )

@ A plain-text version of this email will be included automatically. Edit

Enable Social Cards

Make sure to update your email link
with the NEW email subject line.

Share Your Email

Email Link

https://mailchi.mp/paperstreet/paperstreet-newsletter-2025-marketing-checklist-branding-
tips-11034852

Want to brand your email link? Click edit to create a custom URL.

Finish later

Q Preview ﬂ Send a Test Email

Marketing Tlga of the Month: Keep Your Branding
Consistent Everywhere

Tha desgn aspect of dighal makatag is often the “Tun” el as atiomeys anjey
Seaing M dasthatic for B marw watrite. Unforunataly, marry s el to apply
P e oK, ATRAES AN b 10 N SUCH h ol ocial Medie Danvars,
FROpOBES, NS diher Rdveriang Whas B Raspers, your beand becote
rzcnaciert mnd your Sesezs won 1t & lisdeg iepacd | pou mikwbig s
coheene

¥ yos craale @ new Brand, then be suse 1o ek he lir 5 meke sue gl of e
maketing malerials malch your new ook,

Debunking the Myth:

“Likes™ on g Help Your Audi

As kw1 @rsbrics maw chifeals. of maseling Some Wloweys hase ned 15 gow
Puse reach s Iradigram campages. Firmms ase quick 1o publish images asd Wdeos
i the haga that pleasing costent wil ek ncsease thai aepearance it he feeds of
an-fokmrs.

Iealagriem, howswir, recenty cutined that sinsly geming Thas® isnt encugh 1o hive
Yot wdias o6 pests i 16 Hon-olomers. 1 v 1D AZEeRT 1o farw emers.
malch Sme o the pritary Srfeer, dlong with sends end b, Thes, | law birs ae
Tooking lo incaeise Bar @xaiuns o0 Sociel media, ba wir thal your coment &
valusatde encugh il someon woukd ward b s s your post and malch, rol
sl gve & Bee

Client Highlights

ballig.com — Our new chirt ncreased owr 1,980 8pots In the rankings witin
days of wddeg SEO-crutes contern.

vanexusheters.oeg - Our chint men than deubled their sie traffic st e
commencament of 4 Google Ads campaign The numsers are lerger than they've
p——

2025 Marketing Checklist

As yorar frm finabzus pour watsita and madeting pass lor 2025, here may be some
i thal pou Ve ovetosked. Uss the bekow chackial 15 maki wire you haven
mlased Aryhing IMEORant SUfNg your pasning

« ADA Complance. Himve you chmchid yout comphasos in e sl 2 pears?
+ Monthly Insights & Blogs- Hane you bews consishertly Bloggng on & moriivy
Bans?

« Bocial Madia - Hive pou posted ol st & tines @ mont on Linkedis, X,
YouTube andor Facutock?

« SED - Ave yorw on tha st page whin you Gosgie your prictcs e and
ltcu?

+ PPC - Hivw you 9tamied & Basc PPC campagn for @ st one ki sraches
araa?

« Paymants & Chat - Do pou acrupe cnkee payments and sspeor! ive chat)
« Newsletter - Hive pou sefl cul @ quarneny fewideller ¥

« Print - Do you have branded poposss ed oFe makebng mele ws ko
Erunan! 10 your dists dufing youf Meelings

« Dusign - Have you updates your sie of 050 in the kel & yeera

o Bl e e, v

Feedback



Marketing Ti
Consistent

the same colors, images and
proposals, and other advertising. When this happens, your brand becomes
inconsistent and your designs won't have a lasting impact if your marketing isn't

cohesive.

If you create a new brand, then be sure to take the time to make sure all of your

VJPaperStreet

of the Month: Keep Your Branding

verywhere

web. marketing. content

marketing materials match your new look.

Debunking the Myth:

Hovering over a text block will bring up the move,
edit, duplicate and delete buttons. Clicking in the
box will bring you to the edit text page.

“Likes” on Instagram Help Broaden Your Audience

As law firms embrace new channels of marketing, some attorneys have tried to grow
their reach via Instagram campaigns. Firms are quick to publish images and videos
in the hope that pleasing content will help increase their appearance in the feeds of

non-followers.

Instagram, however, recently outlined that simply getting “likes” isn't enough to have
your videos or posts appear to non-followers. In order to appear to new viewers,
watrh tima i tha nrimarv drivar alann with eande and likee Thue if law firme ara

=== Blocks

Text

Image

Image + Text

R

Button

Style

Boxed Text

Image Group

Share

Footer

Continue

Comments

Divider

Image Card

Social Follow

Code



VJPaperStreet

web. marketing. content

Marketing Tip of the Month: Keep Your Branding
Consistent Everywhere

The design aspect of digital marketing is often the “fun” part as attorneys enjoy
seeing the aesthetic for their new website. Unfortunately, many firms forget to apply
the same colors, images and fonts to items such as your social media banners,
proposals, and other advertising. When this happens, your brand becomes
inconsistent and your designs won't have a lasting impact if your marketing isn't
cohesive.

If you create a new brand, then be sure to take the time to make sure all of your
marketing materials match your new look.

Debunking the Myth:
“Likes” on Instagram Help Broaden Your Audience

As law firms embrace new channels of marketing, some attorneys have tried to grow
their reach via Instagram campaigns. Firms are quick to publish images and videos
in the hope that pleasing content will help increase their appearance in the feeds of
non-followers.

Instagram, however, recently outlined that simply getting “likes” isn’t enough to have
your videos or posts appear to non-followers. In order to appear to new viewers,
watch time is the primary driver, along with sends and likes. Thus, if law firms are

Continue

The “chain link” is the
button to use when

inserting a link.
9 The “picture” is the Nt

button to use when

.==y Col tent inserting an image.
B I U®@ M :i= = Iy [ ClarStyles <>
otvie = F olze ~ A.' ';‘. \L
MemgeTags -~ T P = = = =

The design aspect of digital marketing is often the “fun”
part as attorneys enjoy seeing the aesthetic for their new
website. Unfortunately, many firms forget to apply the
same colors, images and fonts to items such as your
social media banners, proposals, and other advertising.
When this happens, your brand becomes inconsistent
and your designs won't have a lasting impact if your
marketing isn’t cohesive.

If you create a new brand, then be sure to take the time

to make sure all of your marketing materials match your
new look.

Save & Close we'll autosave every 20 seconds



Content studio Q Upload '

My Files Filter v Folder v This is how the file manager is set up, you can drag & Sortby | Newestfirst v
drop or use the upload button to add a file. You can also
browse/search past files you have uploaded.

Products
Giphy
(O] Instagram ' o O I TR
7 LECAL PARTNERS FOR THE Global Vision
My Logo YOUR SHIELD ,'i”_?!?“s_s,,°fq?‘fgﬁ’°9- . Focused Capabilities
High-Stakes Matters S % EXPERT ESTATE PLANNING Feaibee: {iad
16-Earth People 4 ‘ i

Canva

WALLACE & 1
A Tradition of Excellenss v Californio E LTI ‘ (’
: — STRATEGIC GLOBALLY ‘
Fusied By Forward Tt TRIAL LAWYERS Real Estate REPRESENTATION CONNECTED. _ﬂ Hn

View 25 v 1-250f 1,158 >



Continue

==: Blocks Style Comments
l .’J Paperstreet You can also insert an image by
web, marketing. content  choosing an image related block to
add. Just pick the format you want
) ) and drag & drop the block where you
Marketing Tip of the Month: Keep Your E want it In the campaign.
Consistent ve rywhere Tex Boxed Text Divider
The design aspect of digital marketing is often the “fun” part as attorneys enjoy
seeing the aesthetic for their new website. Unfortunately, many firms forget to apply
the same colors, images and fonts to items such as your social media banners,
proposals, and other advertising. When this happens, your brand becomes
inconsistent and your designs won't have a lasting impact if your marketing isn't
cohesive. Image Image Group Image Card
If you create a new brand, then be sure to take the time to make sure all of your
marketing materials match your new look.
Debunking the Myth:
Image + Text Share Social Follow

“Likes” on Instagram Help Broaden Your Audience

As law firms embrace new channels of marketing, some attorneys have tried to grow

their reach via Instagram campaigns. Firms are quick to publish images and videos

in the hope that pleasing content will help increase their appearance in the feeds of

non-followers. k‘
Instagram, however, recently outlined that simply getting “likes” isn’'t enough to have Button Footer Code
your videos or posts appear to non-followers. In order to appear to new viewers,

watch time is the primary driver, along with sends and likes. Thus, if law firms are

looking to increase their exposure on social media, be sure that your content is



VJPaperStreet

web. marketing. content

Marketing Tip of the Month: Keep Your Branding
Consistent Everywhere

The design aspect of digital marketing is often the “fun” part as attorneys enjoy
seeing the aesthetic for their new website. Unfortunately, many firms forget to apply
the same colors, images and fonts to items such as your social media banners,
proposals, and other advertising. When this happens, your brand becomes
inconsistent and your designs won't have a lasting impact if your marketing isn't
cohesive.

If you create a new brand, then be sure to take the time to make sure all of your
marketing materials match your new look.

Continue

Image Set Dynamic Content

‘ 5/ Content Style Settings
e

Upload An Image

4% Creative Assistant New

Drop an image

or
Browse x‘g- Creative Assistant

Debunking the Myth:

Save & Close



Insert or Edit Link

Link to

Web address v

Web address (URL)

i://[www.paperstreet.com/internet-marketing/

> Advanced options | Remove Link

This is where you can add a link, email, anchor text or file.
To add a link, simply highlight the text you want linked, click

on the “chain link” button, paste In your URL and hit insert.




Continue

Text Set Dynamic Content

When adding content, we recommend going block
by block to replace the text as It will help keep the

"IJ Papers formatting the same (MallChimp can sometimes be

web. marki finicky).

5/ Content Style Settings

Marketing Tip of the Month: Keep Your Branding
Consistent Everywhere

The design aspect of digital marketing is often the “fun” part as attorneys enjoy The design aspect of digital marketing is often the “un

seeing the aesthetic for their new website. Unfortunately, many firms forget to apply part as attorneys enjoy seeing the aesthetic for their new
the same colors, images and fonts to items such as your social media banners, website. Unfortunately, many firms forget to apply the
proposals, and other advertising. When this happens, your brand becomes

inconsistent and your designs won't have a lasting impact if your marketing isn't ) ) o
cohesive. social media banners, proposals, and other advertising.

same colors, images and fonts to items such as your

When this happens, your brand becomes inconsistent

If you create a new brand, then be sure to take the time to make sure all of your

: s and your designs won't have a lasting impact if your
marketing materials match your new look.

marketing isn't cohesive.

Debunking the Myth: If you create a new brand, then be sure to take the time

PP = - to make sure all of your marketing materials match your
Likes” on Instagram Help Broaden Your Audience ke ¥ o y
new look.

As law firms embrace new channels of marketing, some attorneys have tried to grow
their reach via Instagram campaigns. Firms are quick to publish images and videos
in the hope that pleasing content will help increase their appearance in the feeds of
non-followers.

Instagram, however, recently outlined that simply getting “likes” isn’t enough to have

your videos or posts appear to non-followers. In order to appear to new viewers, Save & Close we'll autosave every 20 seconds
watch time is the primary driver, along with sends and likes. Thus, if law firms are



¥JPaperStreet

web. marketing. content

Marketing Tip of the Month: Keep Your Branding
Consistent Everywhere

The design aspect of digital marketing is often the “fun” part as attorneys enjoy
seeing the aesthetic for their new website. Unfortunately, many firms forget to apply
the same colors,

proposals, and ¢

Preview v

Enter preview mode

Send a test email

Push to mobile

Open Link Checker

Social Cards

inconsistent and Once you've completed all edits and are ready to review your final campaign,

cohesive. you have two options. First, you can use "Enter Preview Mode™ to get a quick
look at how it will appear. However, we strongly recommend sending a test

If you create a n email to yourself and others (bonus points if they use a different email

marketing mater platform!). This helps you catch any formatting issues and ensures your

campaign looks exactly as intended in different inboxes.

Debunking, .. .., ..
“Likes” on Instagram Help Broaden Your Audience

As law firms embrace new channels of marketing, some attorneys have tried to grow
their reach via Instagram campaigns. Firms are quick to publish images and videos
in the hope that pleasing content will help increase their appearance in the feeds of
non-followers.

Instagram, however, recently outlined that simply getting “likes” isn't enough to have
your videos or posts appear to non-followers. In order to appear to new viewers,
watch time is the primary driver, along with sends and likes. Thus, if law firms are

1 ocks

Image

Image + Text

Button

Style

Boxed Text

Image Group

Share

Footer

Continue

Comments

Divider

Image Card

Social Follow

Code



< @ You're almost finished! (i

Send time
When should we send this email?

@ Sschedule () sendnow

Reach people when it matters  Upgrade your plan

Upgrade to the Standard plan to refine your email schedule based on timezone,

batch delivery, and subscriber engagement.

The final step is to confirm and send. This is your last chance

Delivery date to review everything—ensure the correct email list is
selected, the subject line is set, and the email link Is updated.
9. Once you're confident everything looks good, you can either
20250212 schedule your newsletter for a future date and time or send it
immediately.
Delivery time

Send when recipients are most likely to open (Available on the Standard plan)
Send time optimization uses audience data to find your best send time, and improves the more you
send. For best results, schedule at least 48 hours in advance.

O Send at a specific time
Send email according to the time zone in your account settings.

Send with Timewarp (Available on the Standard plan)
Deliver your email according to the recipient's time zone when scheduling at least 24 hours in

Finish later m

Q_ Preview ﬂ Send a Test Email

Marketing Tip of the Month: Keep Your Branding
Consistent ;v«yvduro

Tha desgn aspect of dighal mankateg is often the Tun” pert as allomeys asey
Seaing M dasthatic for B marw watrite. Unforunataly, marry s el to apply
P e oK, ATRAES AN b 10 N SUCH h ol ocial Medie Danvars,
Proposes. and oihet edveting Whes P faspers your brand tecomes
mconscient nd yoor s won T hue @ lisdeg impad | pour miskabog @n'
coheene

M yoa craule @ new Boand, then be suse 1o lake he tim 1 mike sure gll of your
maketing malerials mateh your new ook

Debunking the Myth:

“Likes™ on gr Help Your

As kw1 @rsbrics maw chifeals. of maseling Some Wloweys hase ned 15 gow
Puse reach s Iradigram campages. Firmms ase quick 1o publish images asd Wdeos
nihe feps hat deasng costent will felp nowase el epeseance n he lesds of
onfukwars.

Iealagriem, howswir, recenty cutined that sinsly geming Thas® isnt encugh 1o hive
YOUT Widias GF Pesls kppais 10 HEnolowers. 1N 0% 1D ApReR 15 W viewen,
‘maleh Smg i the primasy drfeer, akong with sends end bhes. Thes, §law brrvs we
ooking lo inCwease Par @ooiue o0 sociel media, b wre thal pour conent o

il uatbe encugh el somenn wouks st b pass song yout post and malc, rot
sl give it e

Client Highlights

ballig.com — Our newm charl NErmised cwer 1,350 Spots in the rankings witin
days of wddeg SEO-crutes contern.

vanexusietters_ceg - Our chent meeu han doubled their sie traffic sh fe
commencument of a Googhe Ads campaign The numiers are lerger than they've
rpe———

2025 Marketing Checklist

As yoar e finabaus your wasite and maheting pass lor 2005, here may be sone
i thal pou Ve ovetosked. Uss the bekow chackial 15 maki wire you haven
frsed Aryhing IMEOMANE AUIING your pasng:

« ADA Complance. Himve you chmchid yout comphasos in e sl 2 pears?

+ Monthly Insighls & Blogs- Huve you bews consisterily Bloggng on & Moty
Bans?

« Bocial Madia - Hive pou pavsed 6 beast 4 thnes @ merth en Linkedis, X,
YouTube aedior Facuzock?

+ SED - Ave you o the frst page when yeu Gosgia your pracice ases and
alteat

« PPC - Hive peu starled @ Basc PPC campagn for o st one bary gracies
anaa?

« Paymants & Chat - Do you accapt cniea payments and sapeor! bva car?
« Merwalettar - Hive pou sl ol i Quirinly rewideler ?

« Print - Do yos have beanded proposes aed o mankalng meews i
prasent 1o your dists Aufng yoor t

+ Duaign - Havw you upsdatind your s of ogo in the et 4 yeers ™
Py Pe v danialadeae e o

Feedback




